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Abstract

Management for the educational quality in schools can not rely on only demand-side
budgets from the goverment. Schools need to raise money for implementing various kind
of schools’ projects or expenditure. Most of the school fund raising projects initiate by
experiences and leadership of the principals who have a genuine desire to make the
difference more than require any technical knowledge or skills. This article presents the
principles and techniques for fund raising as the guidelines for principals and other
stakeholders to raise money successfully.
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