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Abstract

The purposes of study “Brand Equity and Service Quality Values Affecting Relationship
Quality and Customer Loyalty towards Aesthetic Skincare Beauty Clinics” were (1) to find
out brand equity recognition factors which affect to relationship quality towards aesthetic
skincare beauty clinics (2) to find out service quality factors which affect to relationship
quality towards aesthetic skincare beauty clinics (3)to find out relationship quality factors
which affect to brand loyalty towards aesthetic skincare beauty clinics (4) to find out brand
quality recognition factors which affect to brand loyalty towards aesthetic skincare beauty
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clinics (5) to find out service quality factors which affect to brand loyalty towards aesthetic
skincare beauty clinics.

The sample were aesthetic skincare beauty clinics customers and former
customers in Thailand gathered by purposive sampling to ensure that the data we collected
were matched with the sample, and collected 400 surveys from convenience sampling
(Robert Ho, 2014). The quantitative data were analyzed using the descriptive statistics
of frequency distribution, percentage, and standard deviation, and inferential statistics of
structural equation modeling analysis.

Hypothesis testing results revealed that

1) Brand equity recognition factors affect the most to relationship quality towards
aesthetic skincare beauty clinics. The factors directly affect a moderate positive relationship to
relationship quality towards aesthetic skincare beauty clinics. The linear correlation coefficient
value is 0.49, influences to the percentage of change at 36.0%, with statistically significant
at the 0.05 level.

2) Service quality factors affect the most to relationship quality towards aesthetic
skincare beauty clinics. The factors directly affect a weak positive relationship to relationship
quality towards aesthetic skincare beauty clinics. The linear correlation coefficient value is
0.34, influences to the percentage of change at 36.0%, with statistically significant at the
0.05 level.

3) Relationship quality factors affect the most to brand royalty towards aesthetic
skincare beauty clinics. The factors directly affect a moderate positive relationship to brand
loyalty towards aesthetic skincare beauty clinics. The linear correlation coefficient value is 0.62,
influences to the percentage of change at 94.0%, with statistically significant at the 0.05 level.

4) Brand equity recognition factors affect the most to brand royalty towards aesthetic
skincare beauty clinics. The factors indirectly affect a moderate positive relationship to brand
loyalty towards aesthetic skincare beauty clinics. The linear correlation coefficient value is 0.40,
influences to the percentage of change at 94.0%, with statistically significant at the 0.05 level.

5) Service quality factors affect the most to brand royalty towards aesthetic skincare
beauty clinics. The factors indirectly affect a weak positive relationship to brand loyalty towards
aesthetic skincare beauty clinics. The linear correlation coefficient value is 0.23, influences
to the percentage of change at 94.0%, with statistically significant at the 0.05 level.

Keywords: Brand equity, service quality, values affecting relationship quality, custome quality
toward aesthetic
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